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Free-Electronic Check-up

Takes 10 minutes Anonymous
Confidential
Instant Feedback Educational Tool

Complete the Self-Inventory Check
List

Go to Parents Matter Website to ac-
cess the e-CHECKUP TO GO:

www.parentsmattercsd.com

Want A Pair Of Glasses To See Into The Future & Your Kid’s Head?

Have you ever noticed that your best ideas come
when you are calm and aren’t thinking of or doing
anything in particular? Summer is a time for re-
laxing. But, it's also a wonderful time to start set-
ting your priorities for the next school year. When
you have some quiet, uninterrupted (is there
such a thing?) down time, | encourage you to
think about what you hope to see your kids ac-
complish in the coming school year. | hope you
will put at the top of your list to see them grow up
safe, healthy, and drug free! Without committing
to that goal, all your other dreams may go up in
smoke.

While we don’t have x-ray glasses that allow you
to see into your child’'s head or into the future,
Informed Families has lots of tools and support to
help you be a more calm and balanced parent/
human being in the coming school year. We
hope you will take advantage of them and sign
up here.Visualize The Best School Year Ever.

What can you do to prepare yourself for next
school year? Take a few moments to visualize a
happy, healthy and productive school year for
you and your family. What does that look like?
What do you want to change from the previous
year? What could have been done differently?
What do you really, truly want for your children?

Take The Parent Report Card Quiz

Simple things make a difference. I'll never forget
a child in one of our programs who told me that
her father took her to the wrong school in the
morning. Now, | know we are busy and have lots
to balance, so take these simple steps that focus
on our children and their environment, and pay
big dividends for the time invested. Just remem-
ber - it's always a good to pay attention to where
your children go to school, their teachers, their
friends and the parents of their friends. This will
save you time, treasure, and heart break...now
that is a real return on your investment (ROI)!

-
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PARENT
X-RAY SPECS
(EARN RBOUT PEER PRESSURE, CODL MUSIC, NEW TOYS, AND MORE!

Get Organized.

Preparation makes our lives simpler and
more balanced. We also make better parent-
ing choices when we are prepared, organized
and in a calmer frame of mind. Map out a
weekly or monthly schedule that everyone
can follow without being too overwhelmed.
Just like you buy stuff to organize your home
so you can find your keys or a backpack
when you are heading out the door, establish
and post family rules and consequences for
breaking those rules. Reach out and call your
children’s friends’ parents and work together.
Make a list of names, emails and phone num-
bers in your phone so you can call your Par-
ent Peer Group.

Sign Up.

Parents are the number one influencer in your
child’s life.

(Continued on pg 2)



http://informedfamilies.org/campaigns/red_ribbon/contact_ambassador/
http://informedfamilies.org/parents/report_card/
http://informedfamilies.org/parents/report_card/
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You wouldn’t be reading this article if drug
and alcohol prevention weren’t important to
you, so why not take the next step and sign
up to become an Ambassador at your child’s
school? We provide all the tools and you will
make a positive impact in the lives of so many
children and families in your community, not
to mention creating a safer environment for
your own children.

This year, we are gearing up to provide some
new and exciting web-based tools for
you. Like us on Facebook...now’s the time to
doit.

Ultimately, we have to expect the
unexpected. However, if we are prepared for
the future, we will be in a much better place in
the present.

Peggy

President of Informed Families

Back to School........

Georgia Morse Middle School
Registration August 13 & 14.
Riggs High School
Registration August 11-15th.
Stanley County Schools

Open House August 18 5:00-7 PM

Underage Drinkers’ Favorite Alcohol Brands are Heavily
Advertised in Magazines

The top alcohol brands consumed by underage drinkers are the same ones most
heavily advertised in magazines read by those under age 21, a new study finds. The
researchers say their findings suggest alcohol ads can encourage young people to
drink, HealthDay reports.

The study also indicates the alcohol industry’s voluntary advertising standards are
insufficient, the researchers add. “All of the ads in our study were in complete
compliance with the industry’s self-regulatory guidelines,” lead researcher Craig
Ross, of Virtual Media Resources in Natick, Massachusetts, said in a journal news
release.

The guidelines suggest that alcohol ads should be restricted to magazines with less
than 30 percent of readers who are younger than 21. Ross called for stricter
standards, including limiting ads to magazines where fewer than 15 percent of
readers are under 21. The study analyzed alcohol ads that ran in U.S. magazines in
2011. The researchers found the top 25 alcohol brands consumed by underage
drinkers were advertised more heavily in publications read by young people than 308
other brands less  popular with young drinkers. The most popular brands were five
to nine times more likely to heavily expose 18- to 20-year-olds to their magazine ads,
compared with other brands.

The findings are published in the Journal of Studies on Alcohol and Drugs.

“‘We can’t speak to what advertisers’ intentions are,” said study co-author David Jer-
nigan, Director of the Center on Alcohol Marketing and Youth at the Johns Hopkins
Bloomberg School of Public Health. “But we can say there is clear evidence that 18-
to 20-year-olds are the most heavily exposed to these ads. That's concerning,
because that age group is at high risk of alcohol abuse and negative consequences
from drinking.” “~Partnership for Drug-Free Kids ~ drugfree.org

The High Cost of Low Professionalism

by Dr. Alan Zimmerman

Maybe I'm biased or old-fashioned, but when it comes to the workplace, | believe
people “should” behave in certain ways. And | don’t care if those people are called
CEO’s, part-time, entry-level, or full-time workers, | believe those people...and every-
one else... “should” be  professionals.

And apparently so do a lot of team leaders, supervisors, and managers, because I'm
constantly getting e-mails and phone calls about HOW to get their people to be more
professional.

For example, a manager at a high-tech company told me she’s upset because
one of her employees continually comes to work five minutes late and leaves for
home ten minutes early at the end of the day. According to her, that’s not profession-
al.

The superintendent in a construction company emailed me saying it drives him crazy
when some of his crew members do not put away their tools and clean up the mess-
es they make during the day. It's not professional.

And a partner of an accounting firm was so taken back when another accountant
showed up for work in flip flops and shorts that he didn’t know what to say. So he said
nothing.

So HOW can you get others to become more “professional” in their behavior?

(Continue on pg 3)



http://consumer.healthday.com/kids-health-information-23/kids-and-alcohol-health-news-11/underage-drinkers-magazine-ads-jsad-release-batch-1267-689403.html
http://www.eurekalert.org/pub_releases/2014-07/joso-udo063014.php
http://www.eurekalert.org/pub_releases/2014-07/joso-udo063014.php
http://www.jsad.com/jsad/article/Youth_Alcohol_Brand_Consumption_and_Exposure_to_Brand_Advertising_in_Magazi/4967.html
https://www.facebook.com/informedfamilies
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when we look the other way. And we

Basically, when there’s a gap between the gsapotage professionalism and our own

way people are behaving and the way you standards of conduct when we do not

think they should be behaving, you've got a provide consequences for noncompliance.

. 1. Define professional behavior.

That's right. Define what professional behav-
ior means to you. Make a list. Get specific.
After all, you can’t expect others to deliver
behavior that you haven’t even defined.

set-up for anger, conflict, frustration,
For example, my list of professional behavior @nd irritation. And most often this gap is a There's a psychological principle that
would include: “lack of professionalism.” says “We get what we expect.” If you

expect people to perform poorly, more

e Refraining from uIfsypunw@nt Eorretqud:%qr elimiaqtggtrgsrggp, often than not they will perform poorly.
and profane |lang u‘)‘/gug%ef:rst .stej’p is to deflne. what And as silly as it sounds, you can't
e Putng things away proaegsmnallsr(? rpeﬁmg tOUyFC))U. ngl’Jt? out expect them to do what you want if you
your list. Ané then... never told them what you want.
work area at the 'end of the day,
e Picking up trash 2y Geamnwaieatoyourtdefimitibroof r , But there’s an even more important
whet her or not i tpraofessionalismj o b , psychological principle that says “We get
e Lowering your voice when talking on aWhatweaccept”
mobile phone, In “Professionalism is for Everyone,” James
) R. Ball says the cause of non-professional If you tolerate unprofessional behavior,
e Waitng for every 0bpah%viotr o({ten e in thé Tgéctt tﬁa‘? other peo- or if you ignore professional behavior, or
before you start fo@tuyd fetaway with it if you do not provide consequences for
e Leaving the restroom clean and neat the behavior you don’t want to happen,
afer you’ve used Inthesaboveseyamplgstthe hi-tech manager there’s no reason for that behavior to
e Listen when ot he rsoudipsist hergre%oy@? pigin a ful-ay's stop.
not doing other t"‘f?rik’nngtsa wor dﬁycGHt, sgogt 159 rlnlguhe% -
ing at your emai | every day. The construction superlnt.endent And to.mak.e matters worse, a lack of
. should not look the other way when his crew professionalism in a company culture has
* Sendingyautman& ofenferstyf Aot Yut their tools away. And a growing cancerous effect. When one
basis when you r eyeicduftingPparthér bhould have told the person acts unprofessionally and gets
e Dropping someone otheracedurtanttht®is attige did hotfikwith away with it, other people begin to
or has sufered a tseedmpangsiculture. behave in a similar manner. The one
e Refraining from outburst of anger,. employee who always comes in late and
whether in perso n/Vhen I'm consulting for gn organization or goes home early now becomes two,
e Takin fme t ¢ Presenting my program on Staying UP In A three, or several employees who behave
a g e to Dbiniiord! Adw'To Crdie®AS WorkBI®4' I the same  manner.
clothes, and/or prdqdinaEXdkIRNE And ExBiterient”, I've
before going to wWgtcddthata lack of professionalism is rare- If you want your company to be produc-
e Arriving a |itl e lecausédyby slemographic factars orsetoa tive and profitable for the long haul over
work on t me, nomic drivers. More often than not, the prob- the years, then you must have a culture
e Arriving on t me flegyiscaused ywhen ¢ leadepsiallow i tg gx- of  professionalism. Anything less than
meetngs, ist. They fail to establish, clarify, and enforce that.is going to cost you in terms of wast-
e Checking your wo r:ﬁ%c;ckzr?:)ff cgr}d%ct cir lﬁ)rlrn%pllesr,] %f priof?s- ed time, money and energy.
in and delivering it on tme, ACTION: If you were to write out your
e Avoiding | oud v oilreather wardsgifryout work cultuge istlaoking definition of professionalism, what
make your poi nt o prgfessionalismuaccomingyto Ball, “We would be ten behaviors you would put
e Refusing to speakunnouinglyde it ogrseyqs.” r e f e r  prpyour list? ~~~~
people in a derogatory manner,

e Avoiding the sharing of gossip and the
spreadin rumor s, and

«
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“If you think you are too small to make a difference...spend a night with a mosquito.”

~African Proverb~
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Retired Seniors Volunteer Program

Pierre Police Department.
KGFX Dakota Radio Group
KCCR Radio

SD Dept of Education
Pierre School District
Stanley County School

SD Dept of Labor, Experience Works
Teen Court (CAC’s)
Capital Journal

Hughes County Sheriff
Stanley County Sheriff
Rocky & Skyla Nicholas
Capital University Center

4-H Youth Development
SD Regional Cooperative

%+"| Extension Service



http://seniorcorps.org/
https://www.bankwest-sd.com/index.htm

